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Digital Marketing Proposal Template To Close Deals
If you’re a digital marketing agency, freelancer, or digital marketing consultancy, our digital marketing proposal example will provide a comprehensive guide for pitching your services. Showcase examples of your work and your process with case studies, scope of services, conversion optimization, and reporting. Explain how your content development, distribution, optimization, and lead generation will increase conversion rate while providing a clear timeline for your client.


All Proposify proposal templates are 100% customizable.
What is included in this digital marketing proposal template.
This free digital marketing proposal example includes everything you need to dominate your digital marketing services pitches and turn more leads into paying clients. Missing a section you need? Add it in! All of our proposal templates are 100% customizable, so you can edit the copy, design, images, and layout to fit your business, brand, and projects.
An Eye-Catching Cover
You understand the importance of first impressions—you're a digital marketer! Whether you leverage the images and design on this sample proposal template or create your own design from scratch, make sure you make the most of this opportunity to catch your potential clients' attention.

Overview and Goals
The overview or executive summary section is one of the most important components of of your digital marketing proposal. It's where your prospects get acquainted with your pitch by outlining what’s to come.
It's your opportunity to sell your proposed solution and explain why the prospective client should choose you over the competition.
This professionally-written digital marketing proposal executive summary example will give you a running start on persuading your prospects to close the deal.
Scope of Services
Showcase examples of your services and approach with this scope of services section. Whether you're pitching inbound or content marketing services, conversion optimization, reporting and analytics, or a full digital marketing services package, this is section of your proposal to go into more detail about those services.
This free online marketing proposal template includes example service descriptions that you can use, edit, or replace with your own service descriptions.

How much time will it take to implement your digital marketing strategy? What input will you need before you can kick off your plan?
An important consideration for your prospects when they are considering which digital marketing agency to hire is understanding the project timeline. This page of our free online marketing proposal template lets you provide a clear timeline for your client.
Show off past wins with a case study. This can be one of the most persuasive sections of your digital marketing proposal for your prospect. It proves that you can walk the walk because you've done it before for someone who looks a lot like them.
This free digital marketing proposal template includes an example case study that you can edit to reflect a successful marketing project with a past client.

Investment and Pricing Page
Once you've explained the scope of your services, your strategy overview and goals, and a timeframe, it's time to let your prospect know how much your digital marketing services are going to cost.
Use this section of our digital marketing proposal template to list your project fees. Proposify's interactive pricing tables make it easy to present all of your pricing, discounts, taxes, and optional extras in an intuitive format.
Use this section of your digital marketing proposal to introduce your team. Your online marketing quote isn't only for presenting the scope of the project and how much it will cost, it's also an opportunity to put faces to names and introduce the marketers who will be working with your new clients.

Contract & Sign-Off
This online marketing proposal sample includes an example contract, plus a section for your new clients to sign electronically.
When clients are ready to sign off on the deal, Proposify's free electronic signatures make closing fast and simple.
Tips for creating a winning digital marketing proposal
Crush your next digital marketing services pitch with these data-backed proposal tips.
Adding images to your digital marketing proposal can increase your close rate by 26%.
We don't need to tell you the power of imagery—you're a digital marketing expert! But did you know that adding images to your proposals doesn't only give your proposals a professionalism sure to impress potential clients, but it can help increase close rate?
Your proposal is an extension of your brand, so it's essential your proposal design is as sharp as your website, emails, and the work you produce for clients.
This digital marketing proposal sample includes placeholder images that are easy to swap out with your own imagery.

Increase your close rate by including esignatures on your digital marketing proposals.
Including a place for your new client to electronically sign-off on your digital marketing proposal can increase deal close rates by 4.65x . Esignatures also help online marketing proposals close 60% faster .
All Proposify proposal templates, including this free digital marketing proposal example, come with our free esignature tool to help you close more business, faster.

Embed video in your digital marketing proposal.
Some companies report increasing their close rate by 196% for proposals that include video content.
Whether it's a customer testimonial, showreel of past work, or an About Us video introducing your team, video can be the interactive element that makes your proposal stand out from the flat, one-dimensional proposals from the competition.
It's easy to embed video in this free digital marketing proposal template. No size limits means no slowing down, and you can upload from any platform.

of Proposify proposals are created and sent in under an hour
of winning proposals close within 24 hours or less
of proposals are signed within 11 minutes of opening

Frequently asked questions about digital marketing proposal templates
What is a digital marketing proposal.
A digital marketing proposal is a document submitted by a digital marketing agency, consultant, business, or freelancer to a potential client.
It is a sales document designed to convince that potential client to receive digital marketing services strategic digital marketing services, campaigns, or projects.
How do I write a digital marketing proposal?
The best digital marketing proposals are concise summaries of why your agency, consultancy, or freelance service is the best choice for your potential client. They're brief, convincing, well-written , and organized into sections for easy reading.
This digital marketing proposal sample come complete with professional pre-written copy that's ready to use or switch out with text of your own.
What should a digital marketing proposal include?
A good digital marketing proposal includes everything your prospect needs to make an informed decision. But not so much that they get bogged down in unnecessary information.
Some digital marketing proposal must-haves include a well designed cover, a persuasive executive summary, a detailed scope of your services, information about your team, and a pricing & sign-off section.
Why not just send my digital marketing proposal as a PDF or Word doc?
Because then you'll be flying blind! Just as you'd never send leads to your marketing site without detailed tracking and analytics, you're putting yourself at a huge disadvantage if you have no visibility into your proposal process.
Proposify's online proposal software allows you to track and analyze exactly what happens once your digital marketing proposal is in your potential client's hands, from the moment you send to the second they sign.
How do I get my digital marketing proposal signed?
Electronic signatures are the modern way to close business. They're secure, legally binding, and with Proposify, completely free. Every Proposify proposal template includes our free esignature tool.
Why should I choose Proposify over the competition?
At Proposify, we know proposals. Our team has studied millions of deal docs over the years and understands what it takes to close deals. We are dedicated to delivering a solution that puts you and your team in control of the closing process. From template and content management to analytics and reporting, you’ll have consistency and visibility across your entire sales team and cycle.
How long should an online marketing proposal be?
Data from millions of proposals shows the ideal length for a digital marketing proposal is 11 pages and 7 sections. Be sure to keep your proposal concise and engaging, and only include the most important information. Leverage visual content and thoughtful design to make sure your online marketing proposals are impressive to read and easy to navigate.
How should I structure a digital marketing proposal?
Lead with an eye-catching cover. Next, remind your prospect why you're the best digital marketing services company for the job with a persuasive executive summary. Present a timeframe for the project and describe the scope of your services. Offer a persuasive case study. Introduce your team of experts. Then comes the investment and pricing section, where you display your fees. Lastly, include T&Cs to protect your business and a place for your new client to electronically sign.
I’ve received an RFP for digital marketing services. What should I do next?
After you've received an RFP for digital marketing services, you have a short window of opportunity to get your proposal in before the competition does.
Our research shows that 42.5% of proposals sent through Proposify close within 24hrs of a prospect opening the document. Proposify helps you move with speed and confidence after you've received an RFP so you can get an impressive proposal to your prospect quickly and land your next client before the competition swoops in.
How do I send a digital marketing proposal to a client?
There are several ways to send a digital marketing proposal to a client. The most efficient way is to provide your prospect with a secure link to an online proposal document. That way there's no need to download anything, and your proposal won't get stuck in your client's spam folder.
Why do I need a Proposify account to use this template?
When you sign up with Proposify , you get access to this template and every other template in our extensive template gallery . You can also upload all your company and client information so you can plug it into your proposals fast. After you sign up, you'll get access to all of our Team plan features for 14 days, and then have the option to choose your perfect plan.
And of course, you're able to select our no-cost plan, Proposify Free , whenever you like.
Can I edit this digital marketing proposal template?
You sure can! All Proposify templates are completely customizable.
Use this free digital marketing proposal template to dominate your deals
Grab this free, customizable template now and get ready to crush your next digital marketing services pitch.

SEO Proposal Template
Digital marketers will find this SEO proposal template helpful when promoting their SEO services like on-page ranking, information architecture, website optimization, and content creation.

Social Media Proposal Template
Agencies and digital marketers promoting their social media services will find this customizable sample pitch template valuable when quoting their services.
Learn why over 10,000 businesses love Proposify

Drag & drop library sections
Managing proposals is a breeze in Proposify. Save all your case studies, fees, images and team bios all in one central library.
Tag them, search them and drop them into your layout. Proposals just got... dare we say... fun?

Online previews & signatures
No more emailing big PDFs, printing and shipping proposals or faxing back signatures (ugh). Your client gets a branded, interactive proposal they can sign off electronically. No need for extra software or logins. Oh, and we tell you as soon as your client opens it.

Track everything
Keep a pulse on your the sales pipeline of your agency. Proposify lets you know your close rate, which sections of your proposals get viewed and for how long, and all kinds of insight into what goes into your most successful proposals so you can sell smarter.

Sync up your other apps
Proposals are just one part of your agency sales process. We tie together your other software, so you can import contacts from your CRM, auto create deals and generate invoices in your accounting software. We are regularly adding new integrations.

Customer Support to the Rescue
We understand that when you’ve got questions, especially when you’re on a tight proposal deadline, you NEED answers. Our customer happiness specialists are at the ready, armed with friendly, helpful, timely support by email or online messaging. We’re here to help, regardless of which you plan you’re on or if you’re just taking us for a test drive.

We Keep Your Data Safe and Private
When it comes to protecting your private information, we’ve got it locked down tighter than Alcatraz. We partner with Amazon Web Services, use 128-bit SSL encryption, and create daily backups. And we never, EVER disclose any data to third-parties without your permission. Rest easy, nothing’s getting out of here alive.

Ready to see Proposify in action?
Sign up for a custom demo to give Proposify a test drive and get all your questions answered.
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Proposal for: XYZ Salon Created by: ABC Digital
Dear XYZ Salon,
Thank you for your time in checking this Digital Marketing Proposal.
We are ABC Digital and we provide an all-in-one digital marketing services. It includes digital brand promotion, blog posting, search engine optimization, search engine marketing, social media marketing, graphic design, web development, mobile app development, and many more. We produce excellent and high-rated results for our clients.
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V. Confidentiality The terms and conditions offered services, and all the content of this document is considered strictly confidential.
VI. Termination Once the contract ended and assuming that all payments are completed, all credentials, documents, reports, and materials will be transferred to the client.
VII. Amendment This Digital Marketing Proposal should only be changed or modified by the company. Renewing the contract will require a new proposal and will be given to the clients based on the agreed date.
VIII. Governing Law This Digital Marketing Proposal shall be governed under the laws of the State of Kansas in the United States.

Digital Marketing Proposal is a formal document that is used to give to a potential client who needs digital marketing services in order to promote their brand, products, or services. The proposal should be creative, engaging, detailed, and complete in order to successfully win the client. All businesses nowadays should have a strong online presence in order to grow and gain more customers.
This Digital Marketing Proposal template contains a cover, introductory letter, details about the company, mission and vision, staff information, services offered, details about the proposal, and the terms and conditions. This PDF template is using the Input Table in order to display the services in a table format which makes it more presentable and effective. This PDF template is also using the Form Calculation widget to capture the total amount for selected services because this tool automatically calculates the fields based on the formula you're using. Edit this PDF template, add more images, and change the color by using the PDF Editor.
More templates like this

Free Business Proposal Template
Getting your business off the ground is no small task and might require gathering funding from investors. With Jotform Sign’s free business proposal template, you can present your new business’s needs, ideas, and benefits to potential investors — making it easier to get their buy-in. A business proposal template is a tool for entrepreneurs to quickly and effectively create professional business proposals without having to start from scratch. Just create and customize your proposal, then send it to your investors and other stakeholders for their e-signatures.Need to make changes to your business proposal template? No problem! With Jotform, you can drag and drop elements to personalize your proposal and match your company branding. You can add or remove form fields, create an automated signing order for multiple investors, upload logos and branding, and choose fonts and colors that work best for you. Work smarter with Jotform Sign!

Free Project Proposal Template
Don’t waste time creating multiple project proposals from scratch. With Jotform Sign’s ready-made Project Proposal template, you can generate and customize a professional-looking proposal that includes details such as an overview and description of the project, resources and budget, project goals, expected outcomes, and more. Update the wording however you see fit, then share it with clients via email to seamlessly gather e-signatures from any device.Want to personalize this Free Project Proposal to match your company’s branding with Jotform White Labeling? No problem! Using our powerful online builder, you can add or edit form fields, upload your logo and branding, include images, change fonts and colors, and make other design changes without any coding. Once both you and your client have signed this proposal, you’ll automatically receive a finalized document — ready to share, download, and print for your records.


Mobile App Development Proposal Template
Create a Mobile App Development Proposal Template that works for all occasions with Jotform Sign. With our entirely online signature and feedback collection process, you’ll be able to manage and reference signatures from your team members in one convenient place. Share via email or embed in your online team portal.Customizing this Mobile App Development Proposal Template is simple and efficient with Jotform Sign. Update the terms and conditions, add or remove form fields, change fonts and colors, and make other cosmetic changes with no coding required. Create your app proposal, send it straight to your team, and start collecting signatures and feedback instantly. Collaborate smarter with Jotform. To collect e-signatures on any device, create an e-sign document with Jotform Sign.
These templates are suggested forms only. If you're using a form as a contract, or to gather personal (or personal health) info, or for some other purpose with legal implications, we recommend that you do your homework to ensure you are complying with applicable laws and that you consult an attorney before relying on any particular form.
Your account is currently limited to {formLimit} forms.
Go to My Forms and delete an existing form or upgrade your account to increase your form limit.
Marketing Proposal Template for Word, PDF

Download Free Template
Available for Word & PDF
Your download is available!
Click to download your document template in the format you need.
Your download is ready!
Download Marketing Proposal Template for Word & PDF or email it to yourself later.
Download Marketing Proposal Template for Word & PDF.
	Send to email

Plus, you've unlocked access to our full collection of 130 hand-built business templates!
Template Highlights
	Briefly describe your company and team, then summarize the marketing, branding, and/or advertising services you provide
	Give your potential client some background on the talented team you've put together, including any skills or qualifications that will be valuable on this project
	Sketch out the project, including its objectives, challenges, and target audience. Then explain how you'll meet the target goals and what your proposed outcome is
	Use the project schedule section to explain key project stages and deliverables
	Next, outline any related costs. This ensures the client won't be taken aback by the bill at the end
	Provide contact information so the client can easily get in touch with you
	Use the Appendix section to include any other information, such as case studies or testimonials
	Download it as a PDF or Word file
	Print it, email it, go to town with it.

Template Preview
Marketing Proposal Template
Whether you are pitching a branding, marketing, or advertising campaign, you need to create a proposal that explains how you will help your client promote and expand their business. You can adapt this template to suit just about any marketing project.
HubSpot Tip: Every proposal should be client-centered, so be sure to update this template to meet the specific needs of your customer.
Our Company and Team
Whether you are submitting this proposal to a long-time or brand new client, it is always a good idea to provide a brief introduction to your company and team. No more than a paragraph is needed. Include key information like when and by whom your marketing firm was founded, what your major strengths are, and any similar work that you have completed in the past.
Our Services
Provide a summary of the marketing, branding, and/or advertising work that your company does. Be broad. Include all of the kinds of services you offer, even ones that you might not be proposing to this client at this time. You can organize them in a bulleted list like the one below.
• Service 1
• Service 2
• Service 3
The Proposed Team
In this section, you should provide information on the relevant skills and experience of your proposed team members. Provide brief profiles of each of the staff who will work on this project, indicating their name, title, role on the project, special skills, relevant qualifications, and education. You can also mention successes on similar work in the past. Consider organizing this section with bullets, as shown below.
• Team Member 1, Title – Profile
• Team Member 2, Title – Profile
• Team Member 3, Title – Profile
HubSpot Tip: You can include professional headshots for each of your team members to personalize your proposal. Be sure that the look of the photographs is uniform across the team members and matches the overall design of the proposal.
Project Scope
Now that you have introduced your company and team, you should indicate your understanding of the client’s needs and the project you will conduct in order to meet their specific requirements.
Begin by giving an overview of the project. Items you might discuss include the situational analysis, challenges and issues, and the target market and customers. This section should set the stage to introduce your proposed solution.
Proposed Solution
Explain to the client the activities you will undertake in order to meet their needs. If possible, break the activities into phases. You should also indicate any deliverables that will be submitted to the client under each phase. Organize these items in a table like the one below.
Deliverables
• Activity 1 • Activity 2
• Deliverable 1
• Activity 3 • Activity 4 • Activity 5
• Deliverable 2 • Deliverable 3
• Activity 6
• Deliverable 4
In some cases, just a table may suffice, but you might also consider including additional narrative to explain your methods more fully.
Projected Outcome
In a paragraph or two, describe what your proposed solution will achieve for the client. Try to ensure that your outcomes are measurable. Provide a brief explanation of how you will evaluate success on this project.
HubSpot Tip: If there are key parts of the project that the client will be responsible for, be sure to indicate them in your proposal. Don’t surprise your client with requests for work once the project has started!
Project Schedule
After describing the steps in your project plan, you should align them to a timeline to show the customer how the project will unfold and when each step will occur. Including a schedule boosts your credibility and shows the client that you have a plan for executing the project on time. You can use a simple table, like the one that follows, to depict the project schedule.
Completion Date
HubSpot Tip: Be sure to set reasonable deadlines. It is much better to turn in a product early than to set an unreasonable deadline and be forced to make a late submission!
Your Investment
This section should outline the cost to the client of all of the necessary activities and items to complete this marketing project. Some of your costs might be billed with an hourly rate and others might be charged as a flat fee. Keeping with the same organization by Phase and Activity that you have used throughout the proposal, present all of the costs clearly in a format like the one below.
Activity/Item
Hourly Rate/Flat Fee
Estimated Hours/Quantity
HubSpot Tip: Accuracy is important! Consider reproducing this table in a spreadsheet program like Microsoft Word and doing the calculations there, then copying them into the template. Nothing looks more unprofessional than a math error in the middle of your proposal!
Make your contact information impossible to miss, in case the client has any questions as they review your proposal. Include multiple ways to get in touch with you quickly, for example, an email address and a phone number.
HubSpot Tip: Make getting in touch as easy as possible for the client. If you know your client’s preferred method of communication is email, then be sure to provide your email address and be ready to respond quickly. If they prefer to speak by phone, give them a number at which they can reach you anytime during the workweek.
Contract and Signatures
Explain the next steps required to approve the proposal. You most likely need your client’s signature, so include customized signature lines for everyone who needs to sign, like shown below.
________________________
[Name], [Role]
You should also include your company’s contract details indicating the specific terms and conditions for this project.
HubSpot Tip: Including signature lines directly in the document can speed up the approval process by limiting the number of documents that need to change hands.
Additional Materials
If you have additional information you would like to provide to the client, you can include it in an Appendix. Some examples might include case studies of past work, a portfolio of your branding or advertising work, or sample products that you have created for past clients.
HubSpot Tip: Past experience is the best indicator of future success! Including examples of your best past work at the end of your proposal provides evidence of your knowledge and capabilities.
Frequently Asked Questions
How do i write a marketing proposal, is this template free, can i edit this template, related tags:.
	Proposals, Estimates & Quotes

Related Business Templates
Standard operating procedures (sop) template.
Describe the how, what, and where of your organizational tasks to employees with this free SOP templ...
Gap Analysis Template
Conduct thorough assessments of your current state vs. goals with this free gap analysis template.
Root Cause Analysis Template
Use this free root cause analysis template to identify the source of business issues and create a pl...
Business Case Template
Make a case for an upcoming project or investment with the help of this free business case template.
Progress Report Template
Share your project progress with other team members, departments, or relevant parties with this free...
Action Plan Template
Use our free action plan template to help get your business or project goals off the ground.
Order Form Template
Simplify order management with this easily customizable free online order form template.
Fishbone Diagram
Identify a problem's root causes efficiently with a fishbone diagram. This visualization template ca...
Process Map
Streamline your workflow, enhance efficiency, and foster continuous improvement in your organization...
Download the free 5 whys template to identify the root cause of business challenges and develop prac...
Succession Plan
Enhance your organization’s leadership continuity, improve workforce readiness, and ensure smooth tr...
Business One-Pager Template
Use this professional one-pager template to help capture the attention of stakeholders and potential...
Get this template for free!

10+ Digital Marketing Proposal Examples [ Agency, Service, Client ]

The digital era has reshaped how people perceived things. The massive overhaul of society also ushered business into the digital stage. That’s why digital marketing in today’s world is as prevalent as never before, and this is a problem for newcomers! However, since you’re here, we got your back! We have 10+ Digital Marketing Proposals Examples that you can use to encourage everyone to venture within this area and sit on the front seat of the business world! Not only that, but we also have a guide that you can use to create one quick. Are you ready to see a new world? Check our resources below.
10+ Digital Marketing Proposal Examples
1. digital marketing proposal template.

	Google Docs

Size: A4, US
2. Digital Marketing Proposal Example

3. Digital Marketing Proposal of New Website

Size: 616 KB
4. Proposal for Workshop on Digital Marketing

Size: 122 KB
5. Sample Digital Marketing Proposal

6. SEO Digital Marketing Proposal

Size: 476 KB
7. Digital Marketing Service Plan Proposal

Size: 203 KB
8. Digital Marketing Proposal in PDF

9. Printable Digital Marketing Proposal

Size: 288 KB
10. Commercial Digital Marketing Proposal

Size: 467 KB
11. Request for Proposal Digital Marketing

Size: 396 KB
What is Digital Marketing Proposal
A Digital Marketing Proposal is a document that people use to introduce people to doing digital marketing. This document is important as it shows what people can potentially achieve and how they should do it. Although you may need a Digital Marketing Plan after this. However, this is your first step to creating that marketing program for your company .
What are the three types of Digital Media?
Digital Marketing comes in different shapes and forms. Some do it subliminally while others show it as a means to improve and complement their branding strategy . However, did you know that there are at least three types of digital media that you can use for your digital marketing plan? Yes. There are three, and these things are the following:
Paid Media is a type of marketing that involves paying a company or a group on your behalf. They may create events , advertisements, and other marketing efforts for your company but you need to pay them for their efforts. Depending on the magnitude of the action they may take bigger or lower pay.
Owned Media
Owned Media, as the name says, it is “owned.” This type of media is something that your company owns. Although you may not own the website or the platform, but your company owns the accounts within the social media or website. This also shows how strong your following is, within the platform.
Earned Media
Lastly, we have the Earned Media. This type of digital media is something your company gained through prestige and credibility. Some examples that you can consider to be part of this type are blogs, social media posts, website mentions, and others where people do the marketing for you. However, this can also be considered paid, if you try to ask them to do it for you. Nonetheless, if it is purely voluntary you may not even need to pay a single dime.
How to Create a Digital Marketing Proposal
The proposal has been in existence for centuries. Although the first merchants may not have created a detailed document to express their proposal, the nature of providing other people ideas to make a plan has been part of the economic world for generations. And for the Digital age? Well, we have the perfect steps you can follow to create one.
Step 1: Have an Executive Summary
How long is your Digital Marketing Proposal? Does it take ten to fifteen pages? Well, if that’s the case, then you should add a one-page executive summary after your table of contents and cover page. This is necessary because this will capture the minds of the customer, investor, or business partner. In this way, they won’t need to see the whole plan to get excited about the whole endeavor.
Step 2: Provide Proper Goals and Plans
After an excellent executive summary, you may now provide people with a list of goals you wanted to achieve. Make sure that these plans are not a shoot for the stars. Instead, make them as SMART as possible. SMART planning is popular in the world right now and you should do it. Make sure that you also have tactics or plans in place for how you can reach your goals. If you can, you should also decide on your target audience.
Step 3: Include a Budget Plan
Why do you need a proposal? Most of the time, the answer is “funding.” People need funding that’s why they create proposals to gain more financial support from the investors and those people that believe in their vision. So, for your third point make sure that you have a financial plan that shows how your plan will succeed. If possible, make sure that the format is acceptable for many—not too small or too big.
Step 4: Be Client-based
Many proposals fail because they sometimes don’t communicate enough to the audience. They talk about hyper sophisticated things that our busy CEOs and Directors don’t have enough time to check for the glossary. So, for your last step, make sure that your proposal focuses on the readability of your material. Design your proposal for the client so you can pass your proposal faster.
What should a proposal include?
The basic things that a proposal should include are: 1. Executive Summary 2. Goals 3. Target Market 4. Operational Plan 5. Financial Plan
Is SEO important?
Yes. SEO or Search Engine Optimization is important especially to marketing and advertising. They are the reason why your customers can check your website, posts, and other exposure efforts. Some individuals working in this field also provide your website with traffic and higher ranking, which in turn create more traffic that can lead to conversions.
What are the different types of digital marketing?
Digital marketing has many facets and classifications. Listed below are the seven different types of digital marketing in the current world: 1. SEO Marketing 2. Influencer Marketing 3. PPC Marketing 4. Social Media Marketing 5. Content Marketing 6. Email Marketing 7. Affiliate Marketing
The world is a fast revolving world. It is evolving every day. A few years ago people were weary of eCommerce, however, everyone loves it. Whether you want to create a digital marketing effort for your hotel, restaurant, real estate, and other businesses, know that the effort will be difficult. However, you can be sure that you will have a faster and better preparation stage with the use of our sample and templates. Spread the word! 
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Dissertation Proposal - THE IMPORTANCE OF DIGITAL BRANDING IN LUXURY COSMETICS

Digital marketing is the growing phenomenon that is capturing the attention of many customers. Today many companies are utilising digital marketing to influence the customers’ perceptions. Digital marketing facilitates the companies to generate customer’s traffic on their websites and to increase the sales. Luxury cosmetics brand due to its profound benefits is also shifting towards digital medium to attract the customers. It is not only helping luxury cosmetics brands to increase their customer's but is also providing them with the benefit to persuade the consumers for repurchases. Digital branding is considerably a flourishing concept in the corporate world. In the past few years, digital branding has grown considerably leading to significant changes in marketing practices. The power of e-commerce and e- word of mouth is increasing and has tolerated significant impact on consumer brand perception. A number of tools on the internet facilitate the formation of online brand communities thus has significant impact on the engagement of consumers and their loyalty (Booth & Matic, 2011). Digital marketing facilitates the promotion and sale of products or brands vie electronic media. Digital marketing of luxury brands offers a different aspect as compared to traditional marketing as in digital marketing, various channels and tools are involved which facilitate the organisations to investigate the customers’ perspectives and their opinion and the likeness of the brand in the market (Chaffey, et al., 2012). 2 ￼ UAE in the centre of great opportunities and it also offers fierce competition in luxury cosmetics brands. Therefore, the luxury cosmetics brands that are seeking leverage in the market employ digital marketing techniques to mount the challenges. All these interactions through digital marketing are incorporating many changes in the luxury cosmetic brands of UAE. In UAE, many digital marketing tools such as website, Mobile Marketing, Advanced Analytics, Marketing Automation, Search Engine Optimisations, Search Engine Marketing, Social Media, Google Ad words, and Pay per Click, etc., are employed by luxury cosmetic brands. Digital marketing and its associated channel play a significant role in the success of the brand and helps in gaining competitive advantage (Bray, et al., 2011). It helps in getting consolidated views of the customers and helps in understanding their preferences and expectations across all channels. Luxury brands of UAE use the information that is obtained through digital sources for coordinated customers experiences, creation and anticipation of consistency that helps in moving the customers along the buying cycle (Chaffey, et al., 2012). For the purpose of this proposed research study, a case study of Lancôme and Dior is selected to investigate the impact of digital marketing on buying behaviour of customers. For this purpose, qualitative research methodology will be adopted to investigate the impact digital marketing on consumer perception of Lancôme and Dior in UAE
Related Papers
Kiran Kumar
The purpose of this research study is to evaluate the role and importance of digital branding technique in the luxury cosmetic industry from the consumer perceptive. The concept of digital marketing is increasing rapidly and is playing a major role in attracting the customers. Many of the organisations have been able to generate traffic on their websites through this technique, which is the means of increased market share. In order to evaluate the impact of this technique on the luxury cosmetic industries of the UAE, two leading organisations are selected, Lancôme and Dior. The survey is performed through the customers of Lancôme and Dior, while, the interviews are that of the managers of the two organisations. A sample of 100 customers have been taken from each company for a survey, while, three managers, two from each organisation are interviewed. Based on the results, it is evaluated that digital branding has played vital role in the brand positioning and expansion of the organisations. They have been able to attract various customers in the UAE towards the brand by utilising strategies of digital branding such as display advertising, email marketing, social media marketing, search engine marketing, search engine optimisation and others. Therefore, it is concluded that digital branding is the important concept that has improved the performance of Lancôme and Dior in the luxury cosmetics industry in the UAE.

Tiziano Vescovi
The aim of this paper is to determine if the standardization strategies, widely implemented by the luxury companies in international markets, can successfully adopted in the Chinese Markets. In order to verify this statement we analyse the luxury cosmetics industry in a market characterized by evident cultural differences. The cultural differences have been studied in term of beauty ideals and consumers behavior and expectations. We study four western luxury cosmetics companies. Although the first moves were mainly shaped on replication and standardization, the cultural differences force the four western companies to transform their orientation towards adaptation. This finding was partially unexpected and suggests that for specific type of luxury products the adaptation and flexibility are required despite the drift to replicate the standardized marketing strategies. These results are consistent with those of other studies suggesting the need for a balanced approach of standardization and adaptation in managing the international strategies.
THE EMERGENCE OF PAN-ASIAN BRANDS: REGIONAL STRATEGIES OF JAPANESE COSMETICS BRANDS
Shinji Oyama
In this paper, I analyse the regional strategy of luxury Japanese cosmetics brands to investigate the claim to Japanisation of Asia. I begin by examining the emergence of pan-Asian advertising of Japanese cosmetic brands. I then turn my attention from advertising to the brands and demonstrate how an emphasis on brands changes the way in which we understand this regional phenomenon. I analyse the different ways that a brand engages consumers and argue for a sober assessment of the relative importance of advertising (and salience of image of country-of-origin) in the overall branding process. I then follow the regional circulation of Japanese brands and media contents, both of which can no longer be understood coherently in a national framework such as Japanisation. I argue that globalisation of advertising in Asia is a complex process that is shaped by a disjunctive flow of media contents and large multinational corporations and that a more pronounced focus on brands will help to make sense of this process.
Effects of customer packaging
Mahfuz Rahman
The worldwide annual expenditures for cosmetics is estimated at U.S. $18 billion, and many players in the field are competing aggressively to capture more and more markets. The purpose of this article is to investigate the influence of brand loyalty on cosmetics buying behavior of female consumers in the Emirate of Abu Dhabi in the UAE. The seven factors of brand loyalty are brand name, product quality, price, design, promotion, service quality and store environment. Questionnaires were distributed and self-administered to 382 respondents. Descriptive analysis, one-way ANOVA and Pearson Correlation were used in this study. The findings of this study indicated that brand name has shown strong correlation with brand loyalty. The research results showed that there is positive and significant relationship between factors of brand loyalty (brand name, product quality, price, design, promotion, service quality and store environment) with cosmetics brand loyalty.
FELIZ ANN MIGUEL
This paper reviews the main marketing strategies applied by the European chocolate industry. It focuses on the role of country-of-origin, product diversification and scenarios, and provides a historical overview of the industry. This is followed by a discussion of the association between a brand and country-of-origin, before scrutinising the chocolate industry. The analysis of this study uses evidence gathered from the consumer chocolate ranking, company annual reports, consultant statistics, corporate websites and the newspaper archives. The analysis compares the marketing strategies of case studies selected; namely, Ferrero Rocher, Cadbury, Lindt and Sprüngli and Godiva. Moreover, emphasis is placed on the similarities and differences of these brands and other chocolate brands outside Europe. The study's existing literature and analysis suggests that historical context and business history play important roles over time.
Journal of Research in Marketing and Entrepreneurship
Baker Alserhan , Omar Al Serhan
SDIWC Organization
Recent research shows that luxury brands and online marketing are not so obvious and need strong links to keep dreams alive online. Considering those elements, this exploratory qualitative study explores the perception of dreams in the luxury industry, focusing on the Internet as a vector of democratization or disenchantment. Six customers and four corporate experts were interviewed. The main results show that (1) for customers, luxury brands need to have a website but they refuse to buy online because of the lack of senses solicitation. On the contrary to the in-store experience, the virtual window does not bring them into the imaginary of the brand: they do not dream anymore. And (2) for experts, website and e-shop are essential. They agree with customers regarding the lack of polysensoriality on the Internet. The dreams inspired by the virtual window remain a dividing topic.
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	(PDF) DIGITAL MARKETING
This paper mainly studies significance of digital marketing and differences between digital marketing and offline marketing and the effectiveness of technological tools and social media...




	(PDF) Digital Marketing Proposal
Digital Marketing Proposal Rashed Mosharraf Very useful and professional. See Full PDF Download PDF Related Papers 2005 • Jeff Z. Pan Uncertainty, like imprecision and vagueness, has gained considerable attention the last decade.




	Digital Marketing Proposal for Small Businesses: A Review of Digital
Summer 8-13-2020 Digital Marketing Proposal for Small Businesses: A Review of Digital Marketing Strategies Regarded as Best Practices for Brand Expansion Elaysia Parks [email protected] Follow this and additional works at: https://scholarworks.bgsu.edu/ms_smc Part of the Digital Humanities Commons How does access to this work benefit you?




	The Ultimate Digital Marketing Proposal Template
Introduction The purpose of this digital marketing proposal is to give you a bit of information about [Sender.Company] and the various digital marketing services we offer, along with information and pricing for a custom digital marketing solution based on your needs. Based on our previous discussion, I feel like we are a good fit for one another.




	A Framework for Digital Marketing Research: Investigating the Four
Lamberton Cait, Stephen Andrew T. A Thematic Exploration of Digital, Social Media, and Mobile Marketing Research's Evolution from 2000 to 2015 and an Agenda for Future Research Journal of Marketing 80 6 2016 146-172




	Setting the future of digital and social media marketing research
Yichuan Wang Add to Mendeley https://doi.org/10.1016/j.ijinfomgt.2020.102168 Get rights and content Under a Creative Commons license open access Highlights • Huge potential for marketers that implement AI, VR technologies. • Customer engagement behaviors and customer journeys enhanced via SMM. •




	Digitalization and its impact on contemporary marketing strategies and
Despite particular research conducted on the issues related to digital marketing and marketing analytics, additional attention is needed to study the revolution and potentially disruptive nature of these domains (Petrescu and Krishen 2021, 2022).Considering the substantial impact of digital marketing and marketing analytics in the current competitive and demanding business landscape, the ...




	Digital Marketing Proposal Template
The overview or executive summary section is one of the most important components of of your digital marketing proposal. It's where your prospects get acquainted with your pitch by outlining what's to come. It's your opportunity to sell your proposed solution and explain why the prospective client should choose you over the competition.




	A Conceptual Research Model Proposal of Digital Marketing Adoption and
Digital marketing tools, such as digital commerce platforms or travel portals, allows a description of the tourism offer with information sharing in greater quantity . Concerning to the tourism research context, tourists' satisfaction and loyalty is a goal for destinations and is also an indicator of successful destination management [ 8 ].




	Digital marketing: A framework, review and research agenda
Digital marketing: A framework, review and research agenda - ScienceDirect. examined customer online search behavior for multi-attribute, differentiated durable goods such as cameras, and found that on average a customer conducts 14 searches online across multiple brands, models, and online retailers over a 2-week period.




	Digital Marketing Proposal
DIGITAL MARKETING PROPOSAL Proposal for: XYZ Salon Created by: ABC Digital OVERVIEW Dear XYZ Salon, Thank you for your time in checking this Digital Marketing Proposal. We are ABC Digital and we provide an all-in-one digital marketing services.




	PDF Reimagining marketing
digital channels for B2B companies has also grown significantly, with sales leaders rating digital channels as approximately twice as important as before the pandemic. Companies that act quickly to innovate with digital-led experiences and marketing interactions and that adapt to shifts in remote working will establish a strong advantage. 4.




	A systematic literature review: digital marketing and its impact on
Design/methodology/approach. A systematic literature review has been conducted on digital marketing, and its implementation in SMEs. The impact of digital marketing on SMEs performance is observed over the past 12 years through the resources which are undertaken for the study, namely, Science Direct, Scopus, Springer, IEEE Explorer, ACM Digital ...




	Marketing Proposal Template for Word, PDF
Marketing Proposal Template. Marketing Proposal Template. Whether you are pitching a branding, marketing, or advertising campaign, you need to create a proposal that explains how you will help your client promote and expand their business. You can adapt this template to suit just about any marketing project.




	PDF Impact of Digital Marketing on Organizational Performance
Digital marketing has become essential to contemporary business tactics, significantly enhancing organizational effectiveness. According to a study by Chaffey & Smith (2017), there is a growing dependence on digital marketing channels for customer engagement, lead generation, and revenue generation across multiple industries.




	PDF The Impact of Digital Marketing Practices on The Organizational
the impact of digital marketing practices on the organizational performance in the mobile phone companies in jordan waed ahmad omar mobydeen master's thesis nicosia 2021 . the impact of digital marketing practices on the organizational performance in the
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1. Digital Marketing Proposal Template Details File Format MS Word Pages Google Docs Size: A4, US Download 2. Digital Marketing Proposal Example megasolutionsbh.com Details File Format PDF Size: 1 MB Download 3. Digital Marketing Proposal of New Website rakeshtechsolutions.com Details File Format PDF Size: 616 KB Download 4.




	(PDF) Dissertation Proposal
Kiran Kumar The purpose of this research study is to evaluate the role and importance of digital branding technique in the luxury cosmetic industry from the consumer perceptive. The concept of digital marketing is increasing rapidly and is playing a major role in attracting the customers.
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